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Please fill out the following form when sending courses to the Curriculum Committee for consideration:

PART 1: 

Course number: JOUR 219
Course Title Introduction to Public Relations
Credit hours: (3 cr.) 

   Division offering: Communication Studies/ HFA
Faculty member submitting this proposal: Jerome Mahaffey

PART 2: 


Have you contacted all campuses in the IU system who are currently teaching this course and examined their methods of teaching this course? (you should consult the office of the Vice Chancellor of Academic Affairs for help in contacting campuses and procuring sample syllabi)

YES 

Below, please list all those campuses which teach the course in question:

Bloomington

IUPUI

PART 3: 

Please provide the following elements to the model framework as required by the University Faculty Council (you may attach additional pages): 

1) Describe the course content and your rationale for bringing it forward:

Provides an overview of public relations and introduces theory and practice of the field. Topics include the relationship between public relations and marketing, the history and development of public relations, media relations, measurement and assessment methods, ethics, and law.

Course has been taught at IU East as SPCH S333 in the past. The Dept of Communication wishes to teach it as J219 to ensure transferability and cohabitation with other PR courses that we plan to teach in our expanding Journalism offerings. J219 will be the introductory course for a series of classes in Public Relations. 
2) Describe the course’s placement in the program, including its intended audience and any prerequisites.

The course will be available as a concentration elective for any Comm. major and as an elective for students form other majors. Specifically, students from business am Marketing may be interested. No prerequisites

3) List the anticipated student learning objectives and outcomes.

· Students will gain an overview of public relations 
· Students will be introduced to the theory and practice of the field. 
· Students will know what audience analysis is and how to do it

· Students will understand the relationship between public relations and marketing

· Students will learn about media relations, measurement and assessment methods (PR statistics), ethics, and law.

4) Discuss any special features of the course  (eg. a service learning component)

None
I approve the above-mentioned course as following the model framework given by other campuses in the IU system.

   _____________________________________
____________________

    Division Chair




 Date

Original form signed by TJ Rivard
	Introduction to Public Relations
JOUR-J 219   
INDIANA UNIVERSITY EAST 
	Dr. Jerome Mahaffey  

Cell # 967-7375  

jmahaffe@indiana.edu
	Communication Studies

2325 Chester Blvd 
Richmond IN, 47374


Course Overview: Provides an overview of public relations and introduces theory and practice of the field. Topics include the relationship between public relations and marketing, the history and development of public relations, media relations, measurement and assessment methods, ethics, and law. Course will be taught online.
Class Participation I expect you to write your Responses wholeheartedly. Responses will be posted on the Oncourse discussion forum. This may be the only form of class interaction you have. 

Books and Readings:
In addition to our textbook, there are several readings included on Oncourse or your class CD. You can read these on the computer screen or print them. See the Reading & Assignment Schedule for details. This can truly be a paperless class if you wish. The .pdf files are somewhat difficult to read, but if you magnify them a bit and don’t mind sliding scrolling on the page, then you won’t need to print. 

Textbook: Newsom, D., et. al.  This is PR: The Realities of Public Relations, 8th ed., Belmont, CA, Wadsworth/Thomson Learning, 2004 ISBN0534562639
Assignments and Deadlines

Grading Values:             
Responses 1-6  are worth 30% of total class grade

Response papers 1-4 are worth 50% of the total class grade

The research paper is worth 20% of total class grade

Reading Responses: Responses 1-6 will serve as your attendance. I will choose a question from the readings for that unit and you will answer it with the class as your audience in mind. Responses must be posted by the date due to receive credit without exception. What’s the point if you are late? It’s like coming to an empty room and talking after the class has been dismissed. Everyone will already be working on the next unit and will probably not ever read your response. After posting your response, you will respond to one of you colleagues on the discussion forum.
Response Papers: Papers 1-4 will demonstrate your comprehension of the issues and ability to articulate your positions. Instructions will be forthcoming as needed. The papers will be from 200 to 400 words in length and will conform to the APA style manual. (I know, every professor uses a different style... get used to it.) Papers will be graded on three levels 

	     Content—substance of ideas and understanding of concepts 
	40%

	     Coherence—The logic, clarity, and structure of the paper.
	40%

	     Professionalism—APA style, spelling, grammar and errors.
	20%


You will email your papers to me through Oncourse. If you use a Word Processing program other than Microsoft Word, then save your paper as a .rtf file (select Save As, then choose Rich Text Format or .rtf from your options). This format is readable by all Word Processing programs on MAC or PC. The late fee is 2% for each day the assignment is late, beginning immediately at the deadline.

Research Paper: At the beginning of the semester, you will choose some aspect of Public Relations that fascinates you or piques your interest in some way. What is it that you want to fully understand about the business of PR? Then as the semester progresses, you will take note of ideas and theorists who say about that aspect of PR. At the end of the semester you will write a 6-8 page paper explaining what you have learned.

Deadline Policy: “Why didn’t you just call?” Please communicate! I can be very understanding as long as you won’t take advantage of me. Assignments are due at 8am on their due date. That way you can work all night and I can begin grading in the morning (… since I am a morning person). If you are going to miss a deadline, call 973-8324 or email me and I’ll probably grant an extension. However, just as an employer expects projects to be finished by a deadline, so do I. You must communicate with me if you cannot complete a response or paper by the due date. The course moves fast and it is important to keep up with the schedule. The late fee is 2% for each day the assignment is late, beginning the morning of the deadline the deadline. 
Other Class Policies

Originality/plagiarism: According to The Indiana University Student Handbook, your assignments must reflect your own effort. In situations where external sources are used, you must acknowledge your sources. Otherwise, it’s plagiarism or some form of it. If you plagiarize or cheat, the minimum penalty is a ZERO on the assignment; other penalties could include an F for the course and/or academic discipline. All provable instances of academic dishonesty will be reported to the Dean of Students. Most professors have a good feel for writing styles and can usually tell when something about a paper is not “right.” In my own experience, papers (or sections of them) I suspected of plagiarism did not meet the assignment requirements and earned a poor grade anyway. Search engines make it rather simple to find plagiarized sources and organizations such as www.plagiarism.com keep a database of every college paper offered for sale on the internet. My advice: Don’t cheat yourself. If you just want a diploma and not the education, save us all some trouble and buy one from a diploma mill.
Students with Disabilities: Students with disabilities (including invisible disabilities such as chronic diseases, learning disabilities, and head injuries) should contact Student Support Services (765) 973-8310. We will make all needed accommodations.
Reading & Assignment Schedule 

	Unit
	2004
	Topic
	Video to watch
	Discussion
Responses
	Papers



	1
	May 
10-12
	1. PR Roles and Specialties. 
2. PR's Origins and Evolution. 

	
	Response 1

Definition of Public Relations:
	

	2
	May 13-15
	3. Trends in PR. 

	
	
	Paper 1

Due by 8am on 5-17

	3
	May
17-19
	4. Research: Planning Processes and Techniques. 

	
	Response 2
	

	4
	May 20-22
	5. Publics and Public Opinion. 

	
	
	Paper 2
Due by 8am on 5-24

	5
	May
24-26
	6. Theoretical Underpinnings for PR. 

	
	Response 3
	

	6
	May
27-29
	7. PR Ethics and Responsibilities. 
8. PR and the Law. 

	
	
	Paper 3
Due by 8am on 5-31

	7
	May
31-02
	9. Strategic management in PR Practice. 

	
	Response 4
	

	8
	June
3-5
	10. Communication, Channels and Media. 

	
	
	Paper 4
Due by 8am on 6-7

	9
	June
7-9
	11. Tactics and Techniques: Details that make PR Strategies Work. 

	
	Response 5
	

	10
	June
10-12
	12. Campaigns. 

	
	
	

	11
	June
14-16
	13. Crisis and Credibility. 

	
	Response 6
	

	12
	June
17-19
	14. Public Relations Practice and a World View.

	
	
	Research Paper
Due by 8am on 6-21


